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A
 M

acG
uffin Story is an essay about critical thinking, fake new

s, 
education, financial-industry M

acG
uffins and how

 T
he A

rts can 
help.  
  

 
 Shakespeare’s Sonnet 25 is about the elusiveness of happiness in 
the pursuit of fam

e and fortune. In the end, love is all you need. 
    ​ 

"W
ithout facts, you can't have truth. W

ithout truth, you can't have trust. 
W

ithout trust, w
e have no shared reality, no dem

ocracy." 
M

aria R
essa, 2021 N

obel Peace Prize R
ecipient 
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C
ritical thinking is a discipline that can be learned. The A

rts are 
there to help. 
 C

larity of thought requires a healthy m
ind. Studies in addiction 

and m
ental health have show

n that developing social connections 
through com

m
unity involvem

ent, especially in m
usic-m

aking 
ensem

bles, such as choirs, can have a profound effect on physical 
and m

ental w
ell-being. Participating in The A

rts, a forum
 that 

im
plicitly features non-invasive, non-chem

ical, com
m

unity-based 
and artistically-driven m

ental health solutions, can im
prove the 

quality of our lives. 
 Som

etim
es a M

acG
uffin is just a harm

less M
acG

uffin. It is not our 
job to blindly accept them

 as inconsequential, but to evaluate and 
analyse their prem

ise and purpose. Fake new
s m

asquerading as 
accepted and unquestionable truth is the ultim

ate m
arketing 

dream
. M

acG
uffins are used as distractions to support plot 

developm
ent that, in the end, m

ay or m
ay not be right. Som

etim
es 

they can be nefarious and som
etim

es they are just another squirrel. 
 Searching for truth has forever been a full tim

e job. From
 400 

years ago, Shakespeare could be w
atching as history continues to 

reliably repeat itself over and over and over again. W
hat have w

e 
learned? W

hat w
ill w

e learn? W
hat can w

e learn? Think about 
that. 
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 Sondheim
 in his 1984 m

usical Sunday in the Park w
ith G

eorge. 
Spoken by pointillist artist G

eorges Seurat as he stares at his easel, 
he is expressing the joy of calm

 and rational thought w
ithout 

distraction. 
 O

ne of the objectives of m
editation is to slow

 m
ental activity to let 

the subconscious m
ind bubble up w

ithout judgem
ent or control. 

M
any individuals express their desire to "stop the noise" or "clear 

their thoughts." M
any explore m

editation to "im
prove their focus" 

or "help them
 concentrate." The quest for "inner peace and 

tranquillity" is com
m

on and m
any attach religious overtones to the 

process, w
hich, w

hile im
portant, is not a requirem

ent for 
m

editative success.  
 Technology has dram

atically lim
ited our capacity for reflective 

exam
ination. Social m

edia platform
s encourage spontaneous 

em
otional reactions and the few

 seconds typically allotted betw
een 

receipt and response leave little tim
e for sober second-thought or 

m
oral consideration. It is a challenge to m

aintain com
posure, and 

the current social and political arenas of hatred, narcissism
, 

selfishness and bullying tend to inspire knee-jerk retributions. 
 C

ritical thinking is som
ew

hat of an art form
. It requires diligence, 

patience, com
m

itm
ent, integrity and a desire for truth. Taking arm

s 
against a sea of M

acG
uffins and fake new

s requires unbound 
creativity to parse fiction from

 fact, lies from
 truth, and by 

opposing end them
. Studying The A

rts gets you out of the box and 
into a w

orld of possibilities. 
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in hom
e ow

nership (especially the boom
er generation) and other 

assets. The poor typically have no discretionary incom
e available 

to devote to this type of investm
ent activity. Extra funds directed 

tow
ard the top 1%

 typically end up in the stock m
arket providing 

no shared advantage.  
 

This is the m
other-of-all M

acG
uffins perpetrated by 

governm
ents today. Associating a rising stock m

arket w
ith 

a thriving econom
y is false, and governm

ents use it to 
justify horrible and inhum

ane behaviour under the auspice 
of success. 

 D
em

ocracy has been under attack for a very long tim
e and the 

blind acceptance of these financial-M
acG

uffins has accelerated its 
decay. The endless stream

 (and acceptance) of fake new
s has 

eroded confidence in the Fourth Estate (Press/M
edia) and the Fifth 

Estate (D
igital/Independent M

edia), and w
e w

ould be naive to 
think that this w

as not done deliberately.  
 A

 cornerstone of critical thinking is fact checking and, regardless 
of the external pressure to sim

ply accept w
hat w

e are fed, w
e m

ust 
persevere. 
  Finale 
 M

editation is a gatew
ay to critical thinking. B

y clearing one's 
m

ind of debris, a clean slate is presented that prom
otes creativity 

w
ithout lim

itation or baggage. “W
hite. A blank page or canvas. So 

m
any possibilities.", w

ere the prophetic w
ords w

ritten by Stephen 
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 econom
y through locally purchased goods and services. Som

e of 
these funds w

ould be claw
ed back to the governm

ent through 
incom

e taxes and sales taxes. That is, 1) higher earners have 
higher incom

e tax rates and 2) a higher turnover of funds w
ould 

reap m
ore sales taxes. This plan w

ould have put m
oney into the 

hands of people that need it w
hile at the sam

e tim
e stim

ulating the 
econom

y at the local level.  
 W

ith an abundance of financial-industry M
acG

uffins, it is easy to 
understand w

hy the concept of U
niversal Basic Incom

e is 
dism

issed. The reality is that the funds put into the hands of needy 
individuals (to purchase goods and services necessary for survival) 
w

ould be recirculated quickly and locally, thus stim
ulating the 

econom
y effectively and efficiently. 

 
W

asting-m
oney-on-poor-people is yet another M

acG
uffin 

w
orking on behalf of neoliberal capitalism

. 
 Parking cash in the stock m

arket has no societal benefit. The 
financial services industry does not create value in the traditional 
sense nor does it contribute to a goods and services econom

y other 
than m

oney m
anagem

ent. Likew
ise, grow

th in the stock m
arket 

has little value in the health of the econom
y; the benefit to 

operational activity is negligible.  
 W

e should not be excited about a soaring stock m
arket. A

 rising 
stock m

arket is of value only to the segm
ent of the population that 

is invested in it – w
ealthy individuals and cash-rich corporations. 

A
s far as participation goes, the m

iddle class is typically not 
w

ell-invested in the stock m
arket as m

any have their cash tied up 
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T

he A
rts 

A
ll You N

eed Is L
ove 

M
acG

uffins 
Finale 
   Prelude 
 Shakespeare, M

usic and M
editation: A

 M
acG

uffin Story is an 
essay about critical thinking, fake new

s, education, 
financial-industry M

acG
uffins and how

 T
he A

rts can help. 
Shakespeare w

rote about sim
ilar concerns in a voice as relevant 

now
 as it w

as then. Troubling life-issues in these areas are not new
 

and the hum
an condition is likely in the sam

e state today as it w
as 

400 years ago.  
 A

 M
acG

uffin Story exam
ines the dark side of m

edia control and 
how

 it is responsible for the state of upheaval in our w
orld today. 
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 M
any societal beliefs have im

posed m
assive and disruptive 

distraction in our lives. W
e have lost our attention spans, our 

ability to focus, our m
oral com

pass, and w
orst of all, w

e have lost 
our understanding of critical thinking.  
 D

ifferent literary techniques are available for spreading 
m

isinform
ation - red herrings, bluffs, false flags, m

isdirection, lies 
of om

ission. Today’s “fake new
s” uses m

any of these techniques 
in not-so-subtle w

ays to push forw
ard an agenda. M

uch of it is 
obviously bogus and identifiable w

ith m
inim

um
 effort.  

 B
ut it is the not-so-obvious m

isdirections lying w
ell below

 the 
surface that could be the m

ost devious and m
ost disruptive. M

any 
of these are typically not on the critical-thinking radar. They exist 
as established societal norm

s that are rarely questioned yet justify 
unfair and biased behaviour in everything.    
 This story is not a w

hodunit; it is a w
hatdunit.  

 A
 M

acG
uffin is a literary plot device, such as a person, a goal or 

an object, that is introduced to drive a narrative forw
ard. It 

typically m
otivates the characters in the story but is ultim

ately 
insignificant to the reader or audience. It is the application of an 
"often-replacable catalyst", a technique popularized by A

lfred 
H

itchcock.  
 H

itchcock once described the M
acG

uffin as: “The device, the 
gim

m
ick, if you w

ill, or the papers the spies are after... The only 
thing that really m

atters is that in the picture, the plans, docum
ents 

or secrets m
ust seem

 to be of vital im
portance to the characters. To 
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buying cars and televisions they don’t really need.” H
arari 

continues w
ith “The suprem

e com
m

andm
ent of the rich is Invest! 

The suprem
e com

m
andm

ent of the rest of us is B
uy!”. In a 

M
arket-as-G

od w
orld, losing faith becom

es m
ore than personal; it 

can be profoundly devastating at the m
ental, physical, econom

ic 
and societal levels. 
 

This is a hallelujah-M
acG

uffin that our 
society-as-audience unconsciously accepts w

ithout 
questioning its fundam

ental flaw
s. 

 The velocity of m
oney is a term

 used by econom
ists to describe the 

num
ber of tim

es one unit of m
oney is used to buy goods and 

services per one unit of tim
e. It is a m

easure of the m
ovem

ent of 
cash in the econom

y. D
uring recessionary tim

es, the velocity of 
m

oney is typically low
 as individuals and corporations tend to 

save and conserve. W
hen the econom

y is boom
ing and inflation 

m
ay be high, m

oney can burn a hole in your pocket, and the 
tendency is to spend (and receive) m

ore quickly and m
ore often. 

Either of these conditions could be considered good or bad for a 
variety of reasons, but it is typically m

ore desirable to have m
oney 

changing hands m
ore often; it is a sign of an active and stim

ulated 
econom

y. 
 W

hat if the 2017 trillion-plus dollars of trickle-dow
n 

Trum
ponom

ics w
as instead divided evenly and given to each 

individual in the U
nited States? This w

ould have put 
approxim

ately $4,000 into the hands of each m
an, w

om
an and 

child in the country. It is alm
ost certain that the vast m

ajority of 
this cash w

ould end up back in circulation stim
ulating the 
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 exceedingly w
ealthy individuals benefit from

 the closed system
 of 

self-serving intent am
ongst their peers. 

 
"C

apitalism
 is the astounding belief that the m

ost 
w

ickedest of m
en w

ill do the m
ost w

ickedest of things for 
the greatest good of everyone." 
John M

aynard K
eynes (1883–1946) 

 Society has com
e to w

orship financial success as our reason for 
being, our raison d’être. Som

e authors suggest that capitalism
 has 

becom
e the new

 religion. That is, G
od did not die, but w

as instead 
transform

ed into m
oney.  

 H
arvey C

ox, author of the book M
arket as G

od, suggests that the 
rights of individuals have been replaced w

ith the rights of 
shareholders. In deifying itself, the M

arket has becom
e 

om
niscient, om

nipotent and om
nipresent, basing its existence on 

the business theology of supply and dem
and. C

om
passion for 

hum
anity cannot exist in this type of econom

ic infrastructure 
because the poor and needy have no currency, respect nor 
relevance. Their position has no leverage and therefore no voice 
nor place at the table. The stock m

arket (as G
od) rew

ards the rich 
and com

m
odifies everything else. 

 In the book Sapiens, Yuval N
oah H

arari takes this analogy one 
step further stating that the “capitalist-consum

erist ethic” has 
strong religious overtones, setting the lifestyles of the rich as the 
utopian paradise-rew

ard. M
oney and envy have becom

e the 
benchm

arks for achieving heaven-on-earth. O
ur religion of 

consum
erism

 encourages the less w
ell-heeled to “go into debt 
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m
e, the narrator, they're of no im

portance w
hatsoever.” H

e also 
suggested that, "The M

acG
uffin is the thing that the spies are after, 

but the audience doesn't care." A
 M

acG
uffin does not have to be a 

physical item
; it can be a secret, a piece of inform

ation, or an idea. 
This type of distraction is referred to as an “intangible 
M

acG
uffin”.  

 The M
acG

uffin is a w
ell-used literary device included in w

orks by 
A

lfred H
itchcock, A

gatha C
hristie and possibly every TV

 police 
procedural dram

a ever produced. Exam
ples of M

acG
uffins in 

H
itchcock’s w

ork include the m
icrofilm

 in N
orth by N

orthw
est 

and, in John H
uston’s w

ork, the statuette in The M
altese F

alcon. 
Som

etim
es, the story tricks the audience into thinking that the 

subject or item
 m

atters w
hen it does not, or the item

 turns out to be 
a fake, serving as a plot tw

ist. The briefcase in Pulp F
iction, the 

R
ing in Lord of the R

ings, or "R
osebud" in C

itizen K
ane, the 

M
acG

uffin is everyw
here. A

nd the M
acG

uffin’s roots are far 
deeper than pop culture.  
 The M

acG
uffin in Shakespeare’s H

am
let is the tale told by the 

ghost of H
am

let’s father. C
laudius, the uncle, killed H

am
let’s 

father in order to m
arry his m

other and becom
e K

ing, or so says 
the ghost on a dark evening on the battlem

ents of C
astle Elsinore. 

W
hile this m

ay be an interesting view
 of events, the M

acG
uffin's 

purpose is to explain and support the reason for H
am

let’s vengeful 
behaviour throughout the play. Shakespeare’s H

enry V
 uses the 

desire the K
ing has to ow

n France as the M
acG

uffin that drives 
him

 to apply his m
oral am

biguity and harsh tactics to achieve his 
goal. It is fascinating that Shakespeare’s w

orks w
ere produced 

over four hundred years ago and w
ritten w

ith an insight that defies 
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 tim
e, creating situations and m

oral dilem
m

as that are real and 
pertinent in today’s w

orld.  
 It is not difficult to m

ake a connection betw
een the M

acG
uffin and 

“fake new
s”. Fake new

s in today's w
orld has becom

e the perfect 
tool for audience distraction. In Johann H

ari's book, Stolen F
ocus, 

he discusses the internet as a m
arketing m

achine designed to 
control and direct every m

om
ent of our screen tim

e for som
eone 

else’s benefit, m
ostly for m

onetary gain but m
ore insidiously for 

influencing outcom
es.  

 A
s H

ari suggests, resistance is futile. The internet is driven by 
thousands and thousands of the w

orld’s best program
m

ers w
hose 

sole m
ission is to deprive you of choice. Every click-bait is 

designed to pull you into the next click-bait giving the illusion that 
you are m

aking your ow
n decision for the next pageview. You are 

not. You are being led to w
here the program

m
ers w

ant you to be. 
O

nline m
anipulation is a proven science and w

e are at their m
ercy. 

In hunting for a good w
ill m

om
ent, w

e m
ust realize that our 

inability to focus is not our fault. W
e are but paw

ns. 
 A

 M
acG

uffin is technically a plot device used in fiction, be it an 
object, secret, or goal, that drives the characters' actions but, in 
itself, is ultim

ately insignificant. Fake new
s, on the other hand, 

refers to fabricated inform
ation, m

isinform
ation or disinform

ation 
presented as legitim

ate and it can be devastating. This “new
s” is 

typically m
otivated by a deliberate intention to either m

islead or 
generate revenue. 
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 A
s an exam

ple, the G
M

 staff reductions of 2018 (over 25,000 jobs 
lost) and plant closures (five facilities shut dow

n: O
shaw

a, O
N

; 
D

etroit, M
I; W

arren, O
H

; W
hite M

arsh, M
D

; W
arren, M

I) w
ere a 

direct result of the cash flow
 m

ade available through the 
governm

ent's trickle-dow
n tax-savings policy. The 

taxpayer-funded program
 provided G

M
 a tax break of over $500 

m
illion. Ironically, the gift w

as intended to stim
ulate grow

th and 
em

ploym
ent in local m

anufacturing, but it did exactly the 
opposite; m

anagem
ent bonuses increased and shareholders w

ere 
happy.  
 

N
eoliberal capitalism

 is a M
acG

uffin that sets a false 
prem

ise for fund distribution to corporations and the 
w

ealthy, but it is not on our fake-new
s-check-list as being 

untrue or questionable. 
 A

s the w
ealth-inequity ratio of rich-to-poor declines (i.e. w

hat 
used to be the top 10%

 m
oved quickly through the top 1%

 and is 
now

 closing in on the top 0.1%
), it is becom

ing obvious that the 
extra cash flow

 held by corporations and w
ealthy individuals is not 

invested in new
 business opportunities. It serves only to line the 

pockets of the already rich. 
 A

nd perhaps a sign of our generally w
eakened social conscience, 

the rise in extrem
e poverty rates is a key indicator of the lack of 

em
pathy and philanthropy found in today’s nouveau riche. 

G
overnm

ent hand-outs to the rich end up in the stock m
arket 

w
here the shareholder is king and an increasingly sm

all num
ber of 
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 returning tax-payer (i.e. shareholder) value but rarely addresses 
excessive m

anagem
ent salaries or bloated infrastructures.  

 N
eoliberal capitalist governm

ents tend to support concepts such as 
trickle-dow

n econom
ics, providing tax breaks for corporations and 

the w
ealthy. The expectation is that tax savings w

ill flow
 through 

to new
 investm

ent and the creation of m
ore and better 

m
iddle-class jobs.  

 Trickle-dow
n econom

ics is based on the horse and sparrow
 

theory, w
hich suggests that if the horse is fed enough oats, som

e of 
it w

ill pass through the horse’s digestive tract and be excreted on 
the road, w

here the sparrow
s w

ill find enough food to satisfy their 
ow

n m
odest needs. A

lthough a som
ew

hat graphic analogy, it sum
s 

up the root problem
 of w

ealth inequity in today’s society. That is, 
the rich do not feel that the non-rich deserve anything. 
 The application of this policy has been a proven failure countless 
tim

es, from
 the 1890s horse-and-sparrow

 theory through to the 
1980s Reagonom

ics, and yet, alm
ost com

ically, the sam
e program

s 
are reintroduced tim

e and tim
e again.  

 The latest installm
ent of trickle-dow

n econom
ics, Trum

ponom
ics, 

resulted in record governm
ent deficits and a dispersal of 

quantitative-easing funds to corporations (tax credits totaling over 
one trillion dollars) that did nothing to stim

ulate the econom
y. 

U
nfortunately, corporate w

indfall tax savings tend to be used for 
corporate profit, such as share-buybacks (benefitting only the 
shareholders) and em

ployee reduction buyouts (again, benefitting 
only the shareholders). 
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The application of the M
acG

uffin as an intentionally subversive 
distraction is w

here the M
acG

uffin and fake new
s becom

e equals. 
W

hile one is a fictional storytelling tool, the other is a real-w
orld 

storytelling tool. They share them
atic sim

ilarities in how
 they 

function: both serve as distractions or catalysts that can either 1) 
shift focus aw

ay from
 reality or 2) provide underlying support for 

a cause or behaviour.  
 In literary term

s, the M
acG

uffin is supposed to be harm
less, just a 

device that drives the plot forw
ard. It is in the crossover to fake 

new
s that its subversive intention requires attention. Fake new

s 
m

asquerading as accepted and unquestionable truth is the 
ultim

ate m
arketing dream

. A
s m

entioned earlier, the M
acG

uffin is 
not new

 and its m
anipulative pow

er as fake new
s to establish 

societal norm
s for third party profit and influence is frightening.  

 The A
rts are discussed here as a m

oving-forw
ard solution to our 

societal M
acG

uffin-blindness.  
  T

he A
rts 

 The education system
 today prom

otes the developm
ent of critical 

thinking. This includes not only self-exam
ination but also the 

ability to question the sources, tim
elines, perspectives and m

otives 
of everything encountered. Skepticism

 is healthy in the pursuit of 
truth. A

s w
ell, an aw

areness of conditions such as confirm
ation 

bias and cognitive dissonance helps guard against m
isinform

ation. 
(C

onfirm
ation bias is the natural tendency to see m

ore often things 
you agree w

ith versus things you do not. C
ognitive dissonance is 
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 the natural tendency to disregard and avoid processing things that 
do not fit w

ithin your w
orldview

 or opinion.) 
 STEM

 is an acronym
 (Science, Technology, Engineering and 

M
athem

atics) used in education policy and curricula to address 
and stim

ulate a sector of education that, in 2001, w
as perceived to 

have been in decline for decades. Its im
portance has dw

indled over 
the years as institutions that follow

ed the President B
ush-driven 

agenda have failed on all counts to im
prove education in any w

ay. 
The tragedy, of course, w

as the decim
ation of study in the 

hum
anities; the arts becam

e a casualty in the rush to technology. 
 Studying the arts – literature, m

usic, visual arts, etc. – introduces 
subjectivity (not just objectivity), abductive reasoning (not just 
deductive reasoning), and integrative thinking (not just linear 
thinking), and it is these qualities that provide the needed creative 
foundation for ‘engineers’ to succeed. 
 Subjectivity is rooted in individual perspectives, em

otions, 
feelings, and opinions, w

hich can vary from
 person to person. 

O
bjectivity, on the other hand, is based on verifiable facts, 

research, and data, independent of personal biases, m
aking it 

essential for scientific, technical, and neutral reporting. O
bjectivity 

discourages out-of-the-box thinking thereby restricting creative 
potential. 
 Abductive reasoning is often referred to as our gut-feeling and is 
typically based on general inform

ation acquired over tim
e through 

life experience. A
lthough the potential is huge for abductive 

reasoning to be clouded w
ith em

otion and m
isinform

ation, it is 
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(nephew
 of Sigm

und Freud and self-proclaim
ed originator of 

“public relations”) is review
ed and analyzed. 

 U
sing psychotherapy techniques beginning in the early 20th 

century, B
ernays’ m

arketing cam
paigns (passionately em

braced by 
governm

ents and industry) conflated dem
ocracy w

ith the desire to 
acquire. Purposefully stroking egos and playing upon feelings of 
entitlem

ent, he positioned w
anting as m

ore im
portant than 

needing. O
ver the past century, dem

ocracy has been transform
ed 

from
 a concept prom

oting freedom
 of choice and 

self-determ
ination into a self-centered com

petition for w
inning 

approval, a narcissist-driven rew
ard through the accum

ulation of 
assets.  
 

This decades-long m
isdirection w

as, and continues to be, 
a truly brilliant and alm

ost-indisputable M
acG

uffin. 
 D

em
ocracy w

as conflated w
ith consum

erism
 through the 

aggressive prom
otion of capitalism

, specifically neoliberal 
capitalism

, now
 a w

ell-established principle found at all levels of 
society and governm

ent. 
 N

eoliberal capitalism
 is based on financial accountability. 

G
overnm

ents and businesses attem
pt to follow

 a strict code of 
austerity, restraint, privatization, cutbacks and balanced budgets. 
This w

ould be fine except that the cuts typically affect 
low

er/m
iddle class jobs and happen on the front line w

here service 
provider support is m

ost valued and m
ost needed (i.e. teachers, 

adm
inistrators, laborers, etc.). B

udget frugality is focused on 
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 currency that defines success driven by today's accepted societal 
norm

s. 
 B

ut w
hat if success w

as defined by a different currency, one based 
on hum

anitarian values? Perhaps the pow
er-of-good-w

ill could and 
should be m

ost im
portant. A

ttributes that include integrity, 
know

ledge, com
passion, fairness, honesty, com

m
unity and 

accountability w
ould be a w

elcom
e relief. 

 A
s fake new

s explodes and fact checking im
plodes, today's 

currency of control, based on m
oney, status and pow

er, is in 
desperate need of a paradigm

 shift to include respect, integrity and 
com

passion. Perhaps the pendulum
 has bridged its extrem

e arc and 
is ready to return to a m

ore m
oderate and kinder w

orld. 
  M

acG
uffins 

 A
 brilliant B

ritish docum
entary about capitalism

 is The C
entury 

of the Self by film
m

aker A
dam

 C
urtis. It is about the tw

entieth 
century conflation of three concepts: the positive attributes of 
dem

ocracy; the less positive attributes of capitalism
; and the zero 

positive attributes of consum
erism

. 
 C

urtis suggests that dem
ocracy has becom

e synonym
ous w

ith 
consum

erism
, and it has becom

e our constitutional right to get 
m

ore stuff - w
hatever, w

henever and how
ever w

e w
ant. 

Throughout the four-part m
iniseries, w

hich covers 100 years of 
psychologically deceptive m

arketing, it is difficult to avoid feeling 
used, abused and m

anipulated as the w
ork of Edw

ard B
ernays 
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still effective as a starting point to form
 creative hypotheses for 

further exam
ination. D

eductive reasoning begins w
ith a hypothesis 

and through analysis and exploration, attem
pts to arrive at a 

logical conclusion justifying the hypothesis. Scientific m
ethod is 

based on it. B
ut conclusions arrived at through deductive 

reasoning can only be as valid as the prem
ises upon w

hich they are 
built. A

lternatively, m
any ideas derived through abductive 

reasoning that m
ay begin as w

him
sical or tangential becom

e 
practical over tim

e. 
 The integrative thinking m

ethodology, inherent in artistic study, 
provides an infrastructure that fosters the creative and analytical 
thought processes required in all aspects of life. It scaffolds a 
fram

ew
ork that rises above the lim

itations of an “A
 or B

” 
(either/or) solution to seek new

 and creative solutions that 
accom

m
odate both A

 and B
. It prom

otes a broader aw
areness of 

possibilities. Linear thinking, on the other hand, is based on a 
logical sequence of thought processes, w

hich tends to discourage 
the freedom

 to explore tangential options.  
 Problem

 solving and critical thinking skills are developed and 
honed over tim

e through the repeated application of creative 
thinking. It is in this w

ay that study in the arts im
proves the 

potential success of study in the sciences. 
 Shakespeare, m

usic and m
editation are areas that can help build a 

solid foundation for creativity and good m
ental health. They can 

support a m
ulti-tiered fram

ew
ork upon w

hich w
e can hang little 

bits of baggage-free reality to attain calm
ness and grounded 
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 thought. Thinking bigger than ourselves is a process that The A
rts 

nourishes. 
 The follow

ing illustrates an exam
ple of art-in-action using 

literature and m
usic, hopefully fostering creativity through 

subjective, abductive and integrative thinking.  
  A

ll You N
eed Is L

ove 
 Shakespeare w

rote 154 sonnets, all of w
hich w

ere w
ritten in 

iam
bic pentam

eter and contain fourteen lines of text com
prised of 

three quatrains (verses/descriptives) and one couplet 
(conclusion/resolution). They w

ere com
posed betw

een 1592 and 
1598, w

ith 126 sonnets w
ritten for a young m

an, 26 sonnets 
w

ritten for a w
om

an, and 2 of a general nature. It w
as 

Shakespeare's publisher in 1609 w
ho contextually ordered, and 

then num
bered, the sonnet series to be printed as a collection titled 

SH
A

K
E

-SPE
A

R
E

S SO
N

N
E

TS. N
euer before Im

printed.  
 N

one of Shakespeare's sonnets w
ere titled and it w

as standard 
practice in the day to refer to sonnets through their first line of 
text. For exam

ple, Sonnet 18 w
ould have been called Shall I 

com
pare thee to a sum

m
er’s day? and Sonnet 29 w

ould have been 
called W

hen, in disgrace w
ith fortune and m

en’s eyes. 
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Audio and PD
F Score available at w

w
w.keithloach.com
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w.keithloach.com
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 The w
ord iam

bic refers to tw
o syllables – da-D

U
M

. The w
ord 

pentam
eter refers to a group of five.  

 
da-D

U
M

, da-D
U

M
, da-D

U
M

, da-D
U

M
, da-D

U
M

 
Shall I  com

PARE  thee TO
  a SU

M
 m

er's D
AY 

W
hen IN

  disG
RAC

E  w
ith FO

R tune AN
D

  m
en's EYES 

 Iam
bic pentam

eter is a com
m

on poetic m
eter consisting of lines 

w
ith ten syllables. It is popular because it m

im
ics a natural rhythm

 
found in speech and, at a basic level, the iam

bic pulse connects 
w

ith the sound of a heartbeat. 
 W

illiam
 Shakespeare (1564-1616) w

as born into the peak of the 
renaissance era. M

usic at that tim
e (one hundred years pre-B

ach) 
used m

odes and one of the m
ost popular w

as the dorian m
ode 

(used here) based on the second degree of the m
ajor scale. 

R
enaissance m

usic also featured a com
positional technique called 

fauxbourdon, w
hich uses a parallel harm

ony that follow
s the 

m
elody one sixth below. This a cappella arrangem

ent of 
Shakespeare's Sonnet 25 attem

pts to stay true to the style of m
usic 

in use and popular at the tim
e. The quatrains here play on the 

iam
bic pentam

eter rhythm
 in a 3-beat pattern over a 4/4 tim

e 
signature. The da-D

U
M

 rhythm
 could represent, in 4/4 tim

e, an 
eighth note follow

ed by a quarter note. A
 three beat sequence 

w
ould therefore include tw

o da-D
U

M
S. W

hen all five da-D
U

M
S 

are played consecutively in 4/4 tim
e, they tend to feel unnatural 

and even aw
kw

ard. Its perform
ance requires concentration and 

focus. 
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Sonnet 25 is about the elusiveness of happiness in the pursuit of 
fam

e and fortune. The three quatrains establish Shakespeare's 
quandary. The first quatrain refers to the envy associated w

ith the 
w

orld of public recognition. The second shines light on the fickle 
and fleeting w

orld of pride and glory. The third speaks to the 
fam

ed w
arrior, honoured for battle but nothing else. A

nd then in 
the couplet, w

here Shakespeare alw
ays sum

m
arizes his sonnets 

w
ith a conclusion or revelation, he states that, in the end, love is 

all you need. 
 The chorus of this arrangem

ent uses the phrase Live, Laugh, Love. 
These w

ords have often been attributed to a 1904 poem
 by B

essie 
A

nderson Stanley called Success, w
hich reads: "H

e achieved 
success w

ho has lived w
ell, laughed often, and loved m

uch".  
 A

nother “success story” is an expression credited to Zig Ziglar 
(1926-2012) w

ith a deeper reference to the philosopher Seneca: 
"Success is w

hen preparation m
eets opportunity." It suggests that 

achieving goals requires being ready to act w
hen favorable 

chances arise. Proactive skill developm
ent and hard w

ork allow
 

individuals to capitalize on m
om

ents that others m
ight m

iss, 
effectively turning potential into success. W

e ow
e it to ourselves to 

be prepared for life in the best possible w
ay, not necessarily 

financially, but absolutely cognitively and m
entally. 

 So, w
hat is success? If w

e believe the currently accepted 
financial-industry m

antra, the im
portant things in a 

pow
er-takes-all w

orld include leverage, cruelty, lies, deception, 
greed and selfish m

otivation. These attributes are part of the  
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